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STARLUX not only sells tickets,
but transports great travel experiences to the smart and rich passengers
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BEST FLY EXPERIENCE IN THE AIR
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Founder K.W. Chang believes luxury should not be the exclusive

experience of the elite but readily available to everyone. Having

demonstrated a strong passion for aviation, he is poised to build

a boutique airline, putting safety first while providing the highest
quality service.

The goal is to make each journey a o
a boutique airline where precio

lifetime experience,
es are collected and
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STARLUX
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Precision Marketing Up in The Air
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The journey does not begin from arrival of the
destination, but from entering the STARLUX cabin.
From the cabin fuselage to personal cabin,
STARLUX created the most advanced equipment
and distinguished space for passengers. Italso
creates the top flying experience with five senses,
enabling travelers to enjoy reading in STARLUX's
exclusive aroma.
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Passenger growth rate + 6.5% Estimated total passenger number > 8.2 billion by 2037
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2025 FE 2 EKIRIEHHTAGEAE

Estimated travel business growth to USD 153.7 billion by 2025

* Sources: Allied Market Research
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Luxury items consumption growth to 12%
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Airline advertising media market growth rate in 5 years Average inflight magazine reading time per passenger

Sources: Inflight Advertising Market Research Report 2019 by Market Research Future / Global Passenger Survey



2 F 2R HS STARLUX Media

Being a Conscious Traveler

UREIBCHEB ENRERE A comprehensive three-dimensional social driven content @
HVATFENSEKRTEMEE Aty customized experience for high-profile traveler ® 9 =)
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The most anticipated new mediain 2020




T ERERBA ) EFMREDG00

EEmER R ENEFABRERNEIL
RERE » U RFH TED —MEVBIB O »
£ B PR AR 1T SR B9 B £ A TSR AR IR >
AFEEEN - BE - BE - B B
« RS AN

f£ON AIRZION LINE - i REEEM

"SliEE . - EWMRIREEREHR

kiann » FEm!
béshopping > B8 !

passion of traveling.

eriencelike a pleasure
onsustainable citiesand
encourag
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INSIDER GUIDE

Each issue contains one main topic city
Total 16 pages of excitement

B

We choose a topicora city Ec ~page insider guide in each issue.
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Not just a magazine, . R 50

buta new international travel media platform . p Y
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Every day is a journey,
and the journey itself
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ADS & ADVERTORIALS
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The editorial team designs and remakes advertising to ensure a consistent brand aesthetic,
and executes an exclusive story with a style, promoting specific services, objects and destinations to our discerning readers.
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Inside Back Cover
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EFMZE 2UEHS STARLUXAirline Medias

Feature Content + Inside Page Banner

0

%% Hﬁfu_ Advertising medias
* Magazine * Website *IFE * Boarding pass
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> HmEER > BHRERRREM > ERMEETRS :
First Spread Home Page Banner Video before takeoff e
> HmMEBE NN > ARERERRT > IFERARE vd s -~
Second Spread Inside Page Banner IFE Home Page AD =
> Bif/WRHRA > AXHS ‘ ¥
Full Page next to Contents Customized content '
> —BAR > FEUWHR
Full Page Feature Content E
> HE > ENGMA -+ 8 ARERLD -
Back Cover Feature Content + Home Page Banner = >
> HiEn > ENWH R+ FREERM #
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Advertising Rate Card (=)

20237%EE
(R#)(net)

72 Plan

HE#EEE 520,000
First Spread

HEESE _EH 500,000
Second Spread

Full Page next to Contents

—RAR 225,000
Full Page

HIE 520,000
Back Cover

R 260,000
Inside Back Cover




E‘ :%E”% %1%*% Website

Advertising Rate Card

A A Position

BEEEBanner
Home Page BANNER

W EEEBanner
Inside Page BANNER

AXHB(BEXES REESE)

Customized Content (excluding photography)

ER{LREEEE + EEEEBANNER
Feature Content + Home Page BANNER

EFERFTEREHE + REEEBANNER
Feature Content + Inside Page BANNER

FIHA Period

1@EA8
month

1fE A
month
KA
Never Expires

E®HE XA /Banner 188
Never Expires - BANNER 1 month

EFHE KX /Banner 1A
Never Expires - BANNER 1 month

20237%E &
(R#)(net)

330,000

220,000

220,000

550,000

440,000
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Advertorial or extensive articles can be placed
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0 & Home page

HARAAS ANNARRARINS

QP'C)_LU_ Inside page

"SEIRYU-E”
One of the Famous

SRRV In Kyoto

Young Oﬂiwn;'
Making Waves
In Fashion World

Young Dnlgmu"
Making Waves
In Fashion World
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Inflight Entertainment

2023%E(E

5% Plan FIH8 Period
(R#)(net)

330,000

495,000

Advertising
spots

660,000

ME3E(R}K)
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5% Plan FIHA Period 2023 EE(R#)(net)

Advertising spots months

Boarding passE&E1S
5% Plan 2023 B (F#)(net)

B EAERS 6/PC

FL- =]
Boarding pass ={KEN=30,0003R
Mini order 30,000 pcs

*BEER~20.3x8.3cm
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